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Data Driven Marketing Trend –  
A Major Economic Activities 
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Advancement of 
technology: 
• faster computers and 

networks 
• cheaper storage 
• more online activities  

Contributed to the growth of data-drive 
marketing industry 



The Ad-funded Internet 
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Is the use of customers’ 
personal data in the ad-
funded ‘free’ Internet 
part of the package? 



Customers’ Expectation - Octopus Incident 
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Stored-value 
payment card 

Payment for public transport 
underground/train/bus/ferry 

Corner shops, supermarkets,  
fast-food stores 

 

On and off street parking 
 

Access to residential and commercial 
building 



Octopus Incident 2010 

Personal Data collected 
for the management of  

Octopus Card 
Sold 

Insurance Companies for 
making Direct Marketing 
calls without informing 
their members of such 

sales 
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Octopus Incident 2010 
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Profiteering from 
personal data by 
Octopus fell short of 
customers’ 
expectation – CEO 
resigned and 
Chairman stepped 
down 



Customs are More Aware of the Trust Issue 

7 

2014 Opinion survey 
on consumers 
highlighted the 
importance of earning 
trust from consumers 



The Possibly Discriminatory Effect of Data Analytics 
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FTC reports 
highlighted the 
discriminatory and 
exclusion risks of big 
data analytics 



It Can be Creepy that You Know Your Customers Better 
Than They Do 
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Target broke the news 
of pregnancy to the 
father of a teenager 
before she was ready 
to do so 



The 37th International Conference on Privacy Bridge Building 
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Bridge 2 – User Control 
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Companies need to 
offer innovative 
solutions (which they 
are good at) to 
provide meaningful 
user controls  



Bridge 3 – Transparency 
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User-friendly form of 
transparency a 
necessary condition of 
meaningful user 
controls 



Bridge 8 – Accountability 
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A way to demonstrate 
commitment to fair 
information and 
privacy management 
practices 



Six Data Protection Principles (DPPs) 
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