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Advancement of

Data Driven Marketing Trend —
A Major Economic Activities

Omnichannelpersonalisation =~ Toifve

will become a reality in

technology: f 5 ¢ Boot

faster computers and
networks

cheaper storage MANAGEMENT
more online activities

MULTICHANNEL

DATA-DRIVEN
MARKETING

Most companies .
siton heaps of

DATA

but being able to tum it into
actionable insights is something
few have been able to master

marketers expect
multichannel

campaign management
to become the most

MDRE exciting opportunity in

Contributed to the growth of data-drive
marketing industry
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The Ad-funded Internet

Is the use of customers’

personal data inthead- ©=~ €
funded ‘free’ Internet
part of the package?
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Customers’ Expectation - Octopus Incident

Payment for public transport

underground/train/bus/ferry
Stored-value

payment card
Corner shops, supermarkets,

fast-food stores

On and off street parking

Access to residential and commercial
building
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Octopus Incident 2010

Personal Data collected
for the management of
Octopus Card
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Insurance Companies for
making Direct Marketing
calls without informing
their members of such
sales
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Octopus Incident 2010

South China Morning Post HONG KONG ~

Profiteering from
perso nal d ata by Octopus sold personal data of customers for
Octopus fell short of Hsun THE WALL STREET JOURNAL. -

Phyllis Tsang and Ng Kang-ch

customers’ Homa World US. Poliis Foonomy Dusiness Tech Morkels Opimion Arts Lif
expectation - CEO 82:3;(:(15 CEO Resigns Over Data Sale
resigned and
Chairman stepped

down Thursday, Mar 10, 2016 ﬁ ﬂ"ﬂ’:

Home | China | Business | Metro Beijing | Regional | World | Opinion ‘ Spor

A HONGKONG NEWS BUSINESS TECH LIFESTYLE COMMENT SPORT PRO

Hong Kong

Octopus chairman to step down in Dec
By Michelle Fei (HK Edition)
Updated: 2010-10-20 06:57 6
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Customs are More Aware of the Trust Issue

Szl THE UNIVERSITY OF HONG KONG THEAE LR
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2014 Opinion survey

on consumers

highlighted the

i m po rta nce of earn i ng Baseline Survey of Public Attitudes on
Privacy and Data Protection 2014

trust from consumers

Main Report
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The Possibly Discriminatory Effect of Data Analytics

FTC reports
highlighted the
discriminatory and
exclusion risks of big
data analytics
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News & Events » Press Releases » FTC Report Provides Recommendations to Business on Growing Use of Big Data

FTC Report Provides Recommendations to Business on
Growing Use of Big Data

Report Notes Ways to Avoid Discriminatory Data Use, Highlights Benefits & Risks
of Big Data for American Consumers

FOR RELEASE

January 6, 2016

TAGS: Technology | Bureau of Consumer Protection | Consumer Protection | Privacy and Security |
Consumer Privacy

A new report from the Federal Trade Commission outlines a number of questions for businesses to consider to help

ensure that their use of big data analytics, while producing many benefits for consumers, avoids outcomes that may
be exclusionary or discriminatory.

RE~BEEAER
Pro?ect,Respect Personal Data PCPDO rg h k




It Can be Creepy that You Know Your Customers Better
Than They Do

What's Even Creepier
Than Target Guessing That
Target broke the news You're Pregnant?

of pregnancy to the e g
father of a teenager

before she was ready

to do so -
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The 37t International Conference on Privacy Bridge Building

Home Conference & Executive Committee Members Document Archive
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Bridge 2 — User Control

Companies need to
offer innovative

solutions (which they

are good at) to
provide meaningful
user controls
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™ International
Privacy Conference
Amsterdam 2015

PRIVACY BRIDGES
BRIDGE 2

USER CONTROLS

Users around the world struggle for control over their personal information. This bridg
technology companies, privacy regulators, industry organizations, privacy scholars, civ
groups and technical standards bodies to come together to develop easy-to-use mechan
expressing individual decisions regarding user choice and consent. The outcome shouls
technology, developed in an open standards-setting process, combined with clear regul
guidance from both EU and US regulators resulting in enhanced user control over how
them is collected and used.
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Bridge 3 — Transparency
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™ International
Privacy Conference
Amsterdam 2015

User-friendly form of
transparency a
necessary condition of
meaningful user

controls BRIDGE 3

NEW APPROACHES TO TRANSPARENCY

This bridge recommends that the Article 29 WP and the FTC rely on the M(
to coordinate their recommendations on privacy notices and then jointly er
standardization process. By pooling the insights that they gained from earl
standardization efforts, and drawing on lessons learned by other industries
(e.g. nutrition labeling), they can develop more definitive guidance on tran
achieve a necessary condition for the user controls described in Bridge 2.
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Bridge 8 — Accountability

A way to demonstrate AN
commitment to fair S
. i 3/ e Comerence
information and

privacy management u

practices BRIDGE 8

ACCOUNTABILITY

Both EU and US regulators have accepted the idea of organizational responsi
as a means to assure data protection and for firms to satisfy domestic legal ob
identifies the common elements of enforceable corporate accountability prog:
the Article 29 WP and FTC harmonize their approaches while emphasizing th
sector to develop more effective means for external verification and scaling of
for use by small and medium enterprises. The hoped for outcome is an impro
processing practices that not only benefits individuals but also offers compan
compliance guidelines for international operations.
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Six Data Protection Principles (DPPs)

B H ¥y B 75 5 Collection Purpose & Means ¢
e

FERHIUH A B AR TS SO ABINAER + Tersumal data must be collected in 3 lawlal and Fair way, far 3

6 1 i T L e TS D AT - purpase direetty related to 8 function/actity of the data wser
01BN R AT AT A i S BRI A ML RIL A SE R L A practicable steps shall be Laken 1o nolify the dats subjects of
B o 1R SR RO ES S A - - the purpose of data callectian, and the dasses of persors to

whom the dala may be rarsfemed,
Thata collected should be necessary but not excessive,

e 4 47 % PR B Accuracy & Retention U
L ] L]

EE B R A SE N R - RO RE Pessanal data ks socurate and is not kept for a period longer than

e 00t R AL RN Y TR -

1 ) 7 T ) e B R - ts recessary to fulfill the purpese for which i s used.

f#H Use I
AT B PR O A R P R ORI O B+ Persamal data & owsed for the purpose far whith the data is
B = 581 R 0 A Y ) R - collected or for 3 directly related purpose, urless voluntary and

explicit consent is obtaived from the data subject.
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RLERME Security | B

FEEHEE A T AT O PERA ST R RS A data user needs to take practical steps (o safeguard personal
R T - BRHE - WA - Wl - dala from unauthorised or accidental access, processing,

erasure, loss or use,

W HE Openmess

ERERAEHS ML MBI AR BERER RS A dats user must make known (o the public its persanal data

T 0 A S T - palicies and praclices, types of pemanal data it holds and how
the data i used.

¢ [#] B2 ¥ 1F. Data Access €& Correction
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FEEHE AT R R DA A FER i TR BT MMASTE A data subject must be given access Lo his persoral data and to
PR AT RIE - make corections whene the data is macourate.
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