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Personal Data (Privacy) Ordinance 1996
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F Day to Day Management

« Budget v

« Customer service v

« Public relations v

« Staff v

« Environmental impact v

 Privacy and data protection ? .
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F How do organisations manage
privacy and data protection?

Generally ARE SHOULD
 Reactive  Proactive
« Remedial  Preventative

« Handled by legal and - Top management

compliance staff involvement

« Minimalist approach  Part and parcel of

corporate governance
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The Octopus Incident
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r Data Protection = Legal Compliance
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Customer Loyalty Programs:
Collection & Use of Customers’ Data
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Ill-defined Purposes of Use
and Data Transferees

Subsidiaries
Parthers

Affiliates
Third parties

Any other persons under a duty of
confidentiality to us
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press Release

A.S. Watson Group Iiﬁﬁﬁ

A.

. Watson Group Responds to Report of Office of the Privacy Commissioner for Personal Data

(Hong Kong: 12 October 2012) A. S. Watson Group has received the report from the Office of the Privacy
Commissioner for Personal Data regarding PARKnSHOP and Watson's MoneyBack programme.

The MoneyBack programme is a well-received loyalty programme that offers customers great savings
and individually tailored offers at the same time. It costs nothing to join and customers can accumulate
points for cash vouchers or products and services.

A. S. Watson is aware that the Privacy Commissioner has concerns with certain aspects in the data
collection of the programme and is confident that the Group can address those areas without affecting
customer benefit and convenience. Mr Dominic Lai Kai Ming, Group Managing Director of the A.S.
Watsons Group met with Privacy Commissioner Mr Allan Chiang this afternoon, 12 October 2012, to
exchange views on the issue.

“We are confident that these issues can be resolved. We definitely want to be proactive in protecting our
customer's data while ensuring they receive the rewards and savings that they eamned by continually,
shopping with us,” said Mr Lai.

In addition to converting points for vouchers, products and services, MoneyBack has points conversion
partners including Asia Miles, Esso Smiles and Standard Chartered Bank Credit Card. Members can
even donate the points to charities. MoneyBack was launched in 2007 and presently has over
1.6 million household members. Members can accumulate points at MoneyBack's extensive retail
network of over 400 retail outlets in Hong Kong and Macau. These locations include PARKNSHOP,
International, Taste, Fusion, Gourmet, Great, SU-PA-DE-PA, Express, Watsons and Fortress.

For media enquiry, please call Ms Athena Lee on Media Hotline 2687 5602

A, Watson Group (HK) Limited
Retail & Manufacturn

w0 Lit Hang Ruas FO Tan. Shatin.fiews Tenitoiies. Hong kong
5 baceBhg 2605 66d

“definitely want to be
proactive in protecting

customer’s data’”
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California Fithess

HKID Card copy required
to prove sales are genuine .
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F Customer-Centric

Customer is King
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Market Competitiveness

Corporate Image "
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Data Protection and Compliance Cost
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Security of Personal Data
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F Customer-Centric

Customer is King
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PMP

Privacy
anagement

Programme

in
Corporate
Governance
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F PMP

Privacy
anagement

Programme

From Compliance
to Accountability
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PMP

Top management commitment
Part of corporate governance

Treats privacy and data protection
as a multi-disciplinary issue

Focuses on respect for customers/clients’
needs, wants, rights and expectations

Establishes policies, procedures and practices

giving effect to the legal requirements 20
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F PMP

 Provides safeguards based on privacy risk assessment

 Ensures privacy is built into all initiatives, programmes
or services by design

* Includes plans for responding to data breach
* Incorporates internal oversight and review mechanisms
* Is kept current and relevant

* Is appropriately resourced and

managed by dedicated staff )1
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F PMP

 Ensures legal compliance

- Demonstrates commitment to
good corporate governance

* Builds trustful relationships with customers,
employees, shareholders and regulators
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P Implementation of PMP

Privacy
anagement

Programme
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r Implementation of PMP

Privacy
\ anagement
rogramme
= JUEim
{ . OCTOPUS
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F PRIVACY is the 2013 Word of the Year
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PMP

Privacy
anagement

Programme
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Thank You
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