二零零年意見調查

公眾對《個人資料﹝私隱﹞條例》的態度及條例的實施 — 
主要調查結果

公署在二零零零年委託香港大學社會科學研究中心，為公署進行第四屆一年一度意見調查。調查的目的是要評估市民對個人資料私隱問題的態度，以及了解機構對條例的態度及為依從條例規定所採取的措施，以及這些態度及措施在過去一年的轉變。此外，調查亦用以衡量市民對公署在過去一年所採取的一些新措施的反應。

調查的第一部分是向約1,600名市民進行電話訪問，而第二部分則是向23個不同界別的約485間機構郵寄自行填寫的調查問卷。兩部分調查主要在二零零零年三月進行。

向市民進行的調查
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二零零零年調查發現市民對個人資料私隱問題的意識及態度，一般與前數年的調查結果相似。按重要性而論，作為一項社會政策問題，在10分中，市民在二零零零年的調查中給予私隱問題的評分平均為7.6分。結果顯示按社會的關注程序而論，私隱僅次於空氣污染及失業問題，但卻高於食物衛生、醫療服務、老人護理及性別歧視。(圖表1)
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受訪者亦要求就一些活動的侵犯私隱程度發表意見。所列舉的例子包括：“上司截聽在工作時間內與朋友的電話談話”，以及“僱主閱讀僱員在公司電腦內的電子郵件”等。不論所列舉的是甚麼例子，受訪者認為有關作為相當侵犯他們的私隱。

(圖表2)

在二零零零年的調查中，44% 的受訪者曾使用互聯網作個人用途。一九九九年這方面的數字為26%。在這些受訪者中，約52%在0至10的評分中給予超過8分，以示他們對網上購物的私隱問題的關注。在私隱方面受到最大關注的是 “因信用咭資料被截取而導致金錢損失” (84%)，其次是“個人資料被濫用” (72%)。(圖表3)
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在互聯網上購物擔心的原因
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向機構進行的調查

調查以公私營機構(資料使用者)為對象，回應率為49%，與去年的比率大致相同。

與一九九九年的調查結果相似，超過80%的受訪機構同意在機構的公眾形象、個人資料管理，以及顧客及僱員關係方面，遵守條例的規定會為機構帶來長遠利益。在一九九七年的基意見調查中持相同意見的比率只為71%。(圖表4)
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一般來說，調查結果顯示機構已盡力遵守條例的規定。約有63%的受訪機構聲稱管理層已制定個人資料措施的書面政策。此外，分別約有68%及70%的受訪機構聲稱已制定個人資料私隱政策及收集個人資料聲明。約有50%的受訪機構表示在年內曾接獲查閱資料要求，當中公營機構所接獲的查閱要求則遠比私營機構為多。

調查亦顯示有設立網址收集個人資料的機構，在一九九九年至二零零零年間，已由20%升至27%。至於有在網上展示私隱政策聲明的網址，在一九九九至二零零零年期間，已由26%上升至63%，而有在網上展示收集個人資料聲明的網址，亦由57%升至65%。(圖表5)
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透過機構網址提供網上聲明
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二零零零年意見調查首次對在工作地點進行監察活動進行調查。調查發現64%的受訪機構已安裝了某些形式的監察系統，大部分是閉路電視。大部分監察系統是基於保安目的而安裝的，或是用以阻嚇不正當的行為及防止濫用資源，例如在工作時間瀏覽私人網頁。少於20%有安裝監察系統的機構有制訂與在工作地點進行監察活動有關的書面政策。(圖表6)
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二零零零年意見調查的另一目的是要對設立選擇性資料使用者登記冊計劃的概念加以研究。大部分受訪機構認為由公署負責的該項計劃，在確保遵守條例規定、加強消費者信任和信心，改善機構形象，以及鼓勵公開及提高透明度方面均有幫助。許多機構認為有關計劃應適用於信貸資料庫、收集個人資料的網址、持有載有個人資料的公共登記冊的機構及收數公司。(圖表7)
個人資料私隱專員公署

香港

二零零零年十月
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於工作時間內與朋友通電話時遭上司截聽

僱主查閱你在公司的電腦內的電子郵件內容

於工作地點的茶水間裝置攝錄機

僱主記錄你利用公司電腦曾到過的全部網址

於工作地點的入口裝置攝錄機

0 = 完全不重要
10 = 十分重要

回應平均值

圖表二
以下的行為可能侵犯私隱的程度



Data

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

				8.76						Closed circuit TV		48.4

				7.81						Computer use		26.6

				7.28						Web-browsing		23.4

				6.81						Phone		22.4

				6.42						E-mail		21.1
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Figure 1

		25.5		63.3

		55.3		64.6

		27.7		15.2

		14.9		8.9



提供私隱政策聲明

於網上收集個人資料表格中提供收集個人資料聲明

並無提供前述兩者聲明

不知道

1999

2000

回應百分率

圖表五
透過機構網址提供網上聲明



Data

		2.3(i) sorted		1999		2000

				25.50		63.30

				55.30		64.60

				27.70		15.20

				14.90		8.90
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3.6

		No, no such website will be set up in the near future		No, no such website will be set up in the near future

		No, but such website is under planning / being set up		No, but such website is under planning / being set up

		yes		yes

		don't know		don't know



1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 40
     Have a website for general access    . 
     by public / customers ? .

33.4773218143

20.6

13.6069114471

16.7

49.6760259179

60.8

3.2397408207

1.9



figure 41

		yes		yes

		no		no

		don't know		don't know



1999 (n=230)

2000 (n=295)

Percentage of responses

Figure 41
     Collecting personal data on-line ?    . .

20.4

26.8

73.5

65.8

6.1

7.5



Figure 42

		providing information & services directly asked for

		building up a data base for future contact

		customer service administration

		completing financial transactions

		research / statistical analysis

		satisfying legal requirements

		others

		don't know



n = 79

Percentage of respondents

Figure 42 
        Purposes for collecting personal data on-line ?    .   .       .

84.8

27.8

27.8

24.1

24.1

11.4

13.9

3.8



Figure 43

		privacy policy statement		privacy policy statement

		PIC statement in on-line personal data collection forms		PIC statement in on-line personal data collection forms

		neither of the above		neither of the above

		don't know		don't know



1999 (n=47)

2000 (n=79)

Percentage of respondents

Figure 43
     On-line statement(s) provided in 
          organizational websites for general access ?   . .

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



3.6(ii)a old

		yes		yes

		no		no

		don't know		don't know



not used

1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 3.6(ii)a
     Sending direct marketing e-mails to individuals    .    . 
over the Internet ? .

4.7516198704

5.8

82.0734341253

87.4

13.1749460043

6.8



3.6(ii)b not used

		yes (among those having websites for general access)		yes (among those having websites for general access)

		yes (among those collecting personal data on-line)		yes (among those collecting personal data on-line)



n = 230

n = 295

n = 47

n = 79

not used

1999

2000

Percentage of responses

Figure 3.6(ii)b
         Sending direct marketing e-mails to individuals    . 
       over the internet ? (sub-group differences) .

9.6

8.5

21.3

21.5



3.6(ii)c not used

		option1: "opt-out" option provided		option1: "opt-out" option provided

		option2: direct marketing e-mails sent only to "opt-in" individuals		option2: direct marketing e-mails sent only to "opt-in" individuals

		neither of the above		neither of the above



not used

1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 3.6(ii)c
Options provided 
     when sending direct marketing e-mails    .
to individuals over the Internet 
(excluding "don't know") .

59.1

74

31.8

44.4

31.8

7.4



Figure 45

		"opt-out" option only		"opt-out" option only

		"opt-in" option only		"opt-in" option only

		both options		both options

		neither of the options		neither of the options



1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 45
Options provided 
        when sending direct marketing e-mails   .   . 
to individuals over the Internet
 .

36.4

48.1

9.1

18.5

22.7

25.9

31.8

7.4



3.7(i)a

		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO

		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business

		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image

		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(i)a 
    Benefits of a selective data user registration system   .    .

12.8

59.6

23.9

3.3

0.4

13

55.9

27.4

2.9

0.8

11.1

55.7

28.9

3.3

1

9.9

55.5

30.9

2.9

0.8



Figure 46

		ensure compliance with the PDPO

		increase consumer trust & confidence in the business

		enhance corporate image

		encourage openness & transparency



2000

Percentage of responses

Figure 46 
Benefits of a selective data-user registration system:      .     
           strongly agree / agree   .       .

72.4

68.9

66.8

65.4



3.7(ii)a

		credit bureaux		credit bureaux		credit bureaux		credit bureaux		credit bureaux

		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data

		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data

		debt collection		debt collection		debt collection		debt collection		debt collection

		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards

		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance

		organizations like yours		organizations like yours		organizations like yours		organizations like yours		organizations like yours



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(ii)a
    A data user registration system
             would be particularly relevant to:       .

28.9

45.8

23.3

1.6

0.4

21

49.7

26.2

2.7

0.4

24.1

45.4

28

2.3

0.2

27

42.3

28

2.3

0.4

18.8

43.7

34.4

2.7

0.4

10.1

36.1

46.4

6.8

0.6

6

27.8

48.7

15.5

2.1



3.8(i)a

		social services

		government departments

		medical / dental clinics

		hospitals

		education

		banks / finance companies

		hotels

		direct marketing / publishing

		insurance

		retailing

		ISP

		medical laboratories

		travel agents

		telecommunication / paging

		solicitors / lawyers

		property / car park management

		public utilities

		accounting

		airlines

		employment agents

		real estate agents

		mass media

		others



Figure 3.8(i)a
      Sectoral distribution of respondent organizations     .        .

direct marketing  3.9%

hotels  4.1%

airlines  1.4%

accounting  1.4%

public utilities  1.6%

property management  1.6%

solicitors / lawyers  1.9%

employment agents  1.2%

real estate agents  0.8%

mass media  0.6%

others  4.5%

telecommunication  2.1%

travel agents  2.3%

medical laboratories  2.3%

insurance  4%

retailing  3%

ISP  2.3%

13.4

12.2

11.5

9.5

7.6

7.4

4.1

3.9

3.5

2.7

2.3

2.3

2.3

2.1

1.9

1.6

1.6

1.4

1.4

1.2

0.8

0.6

4.5



Figure 47

		credit bureaux

		websites collecting personal data

		organizations maintaining public registers of personal data

		debt collection

		organizations issuing smart cards

		organizations operating workplace surveillance

		organizations like yours



Percentage of responses

Figure 47
   A data user registration system 
              would be particularly relevant to:   .       .

74.7

70.7

69.5

69.3

62.5

46.2

33.8



Figure 48

		social / education / medical		social / education / medical		social / education / medical		social / education / medical

		business		business		business		business

		government / public utilities		government / public utilities		government / public utilities		government / public utilities

		direct marketing / others		direct marketing / others		direct marketing / others		direct marketing / others



1997

1998

1999

2000

Percentage of responses

Figure 48 
  Sectoral distribution of respondent organizations    .     .
(grouped)   .

38.5

43.9

41

44.3

38.2

38

42.8

33.3

15.7

11.2

9.7

13.8

7.7

6.9

6.5

8.4



Figure 49

		1 - 10		1 - 10		1 - 10		1 - 10

		11 - 50		11 - 50		11 - 50		11 - 50

		51 - 250		51 - 250		51 - 250		51 - 250

		251 - 1000		251 - 1000		251 - 1000		251 - 1000

		over 1000		over 1000		over 1000		over 1000



1997

1998

1999

2000

Percentage of responses

Figure 49 
       Number of staff located in Hong Kong     .

17.1

23.3

24.3

23.2

20

14.4

16

16.6

21

24.5

23.4

20.3

25.1

21.5

23.4

23.2

16.8

16.3

12.9

16.6



Figure 44

		yes

		no

		don't know



n =485

Percentage of responses

Figure 44 
   Sending direct marketing e-mails to individuals       . 
           over the Internet ?  .       .

5.8

87.4

6.8



Chart1

		74.7

		70.7

		69.5

		69.3

		62.5

		33.8

		33.8



個人信貸服務機構

有收集個人資料的網址

持有載有個人資料的公共登記冊的機構

收數公司

發行智能咭的機構

在工作地點設有監察系統的機構

類似你們的機構

回應平均值

圖表七
資料使用者註冊制度應適用於:



data for du charts

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

				74.7						Closed circuit TV		48.4

				70.7						Computer use		26.6

				69.5						Web-browsing		23.4

				69.3						Phone		22.4

				62.5						E-mail		21.1

				33.8

				33.8
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3.6

		No, no such website will be set up in the near future		No, no such website will be set up in the near future

		No, but such website is under planning / being set up		No, but such website is under planning / being set up

		yes		yes

		don't know		don't know



1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 40
     Have a website for general access    . 
     by public / customers ? .

33.4773218143

20.6

13.6069114471

16.7

49.6760259179

60.8

3.2397408207

1.9



figure 41

		yes		yes

		no		no

		don't know		don't know



1999 (n=230)

2000 (n=295)

Percentage of responses

Figure 41
     Collecting personal data on-line ?    . .

20.4

26.8

73.5

65.8

6.1

7.5



Figure 42

		providing information & services directly asked for

		building up a data base for future contact

		customer service administration

		completing financial transactions

		research / statistical analysis

		satisfying legal requirements

		others

		don't know



n = 79

Percentage of respondents

Figure 42 
        Purposes for collecting personal data on-line ?    .   .       .

84.8

27.8

27.8

24.1

24.1

11.4

13.9

3.8



Figure 43

		privacy policy statement		privacy policy statement

		PIC statement in on-line personal data collection forms		PIC statement in on-line personal data collection forms

		neither of the above		neither of the above

		don't know		don't know



1999 (n=47)

2000 (n=79)

Percentage of respondents

Figure 43
     On-line statement(s) provided in 
          organizational websites for general access ?   . .

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



3.6(ii)a old

		yes		yes

		no		no

		don't know		don't know



not used

1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 3.6(ii)a
     Sending direct marketing e-mails to individuals    .    . 
over the Internet ? .

4.7516198704

5.8

82.0734341253

87.4

13.1749460043

6.8



3.6(ii)b not used

		yes (among those having websites for general access)		yes (among those having websites for general access)

		yes (among those collecting personal data on-line)		yes (among those collecting personal data on-line)



n = 230

n = 295

n = 47

n = 79

not used

1999

2000

Percentage of responses

Figure 3.6(ii)b
         Sending direct marketing e-mails to individuals    . 
       over the internet ? (sub-group differences) .

9.6

8.5

21.3

21.5



3.6(ii)c not used

		option1: "opt-out" option provided		option1: "opt-out" option provided

		option2: direct marketing e-mails sent only to "opt-in" individuals		option2: direct marketing e-mails sent only to "opt-in" individuals

		neither of the above		neither of the above



not used

1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 3.6(ii)c
Options provided 
     when sending direct marketing e-mails    .
to individuals over the Internet 
(excluding "don't know") .

59.1

74

31.8

44.4

31.8

7.4



Figure 45

		"opt-out" option only		"opt-out" option only

		"opt-in" option only		"opt-in" option only

		both options		both options

		neither of the options		neither of the options



1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 45
Options provided 
        when sending direct marketing e-mails   .   . 
to individuals over the Internet
 .

36.4

48.1

9.1

18.5

22.7

25.9

31.8

7.4



3.7(i)a

		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO

		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business

		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image

		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(i)a 
    Benefits of a selective data user registration system   .    .

12.8

59.6

23.9

3.3

0.4

13

55.9

27.4

2.9

0.8

11.1

55.7

28.9

3.3

1

9.9

55.5

30.9

2.9

0.8



Figure 46

		ensure compliance with the PDPO

		increase consumer trust & confidence in the business

		enhance corporate image

		encourage openness & transparency



2000

Percentage of responses

Figure 46 
Benefits of a selective data-user registration system:      .     
           strongly agree / agree   .       .

72.4

68.9

66.8

65.4



3.7(ii)a

		credit bureaux		credit bureaux		credit bureaux		credit bureaux		credit bureaux

		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data

		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data

		debt collection		debt collection		debt collection		debt collection		debt collection

		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards

		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance

		organizations like yours		organizations like yours		organizations like yours		organizations like yours		organizations like yours



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(ii)a
    A data user registration system
             would be particularly relevant to:       .

28.9

45.8

23.3

1.6

0.4

21

49.7

26.2

2.7

0.4

24.1

45.4

28

2.3

0.2

27

42.3

28

2.3

0.4

18.8

43.7

34.4

2.7

0.4

10.1

36.1

46.4

6.8

0.6

6

27.8

48.7

15.5

2.1



3.8(i)a

		social services

		government departments

		medical / dental clinics

		hospitals

		education

		banks / finance companies

		hotels

		direct marketing / publishing

		insurance

		retailing

		ISP

		medical laboratories

		travel agents

		telecommunication / paging

		solicitors / lawyers

		property / car park management

		public utilities

		accounting

		airlines

		employment agents

		real estate agents

		mass media

		others



Figure 3.8(i)a
      Sectoral distribution of respondent organizations     .        .

direct marketing  3.9%

hotels  4.1%

airlines  1.4%

accounting  1.4%

public utilities  1.6%

property management  1.6%

solicitors / lawyers  1.9%

employment agents  1.2%

real estate agents  0.8%

mass media  0.6%

others  4.5%

telecommunication  2.1%

travel agents  2.3%

medical laboratories  2.3%

insurance  4%

retailing  3%

ISP  2.3%

13.4

12.2

11.5

9.5

7.6

7.4

4.1

3.9

3.5

2.7

2.3

2.3

2.3

2.1

1.9

1.6

1.6

1.4

1.4

1.2

0.8

0.6

4.5



Figure 47

		credit bureaux

		websites collecting personal data

		organizations maintaining public registers of personal data

		debt collection

		organizations issuing smart cards

		organizations operating workplace surveillance

		organizations like yours



Percentage of responses

Figure 47
   A data user registration system 
              would be particularly relevant to:   .       .

74.7

70.7

69.5

69.3

62.5

46.2

33.8



Figure 48

		social / education / medical		social / education / medical		social / education / medical		social / education / medical

		business		business		business		business

		government / public utilities		government / public utilities		government / public utilities		government / public utilities

		direct marketing / others		direct marketing / others		direct marketing / others		direct marketing / others



1997

1998

1999

2000

Percentage of responses

Figure 48 
  Sectoral distribution of respondent organizations    .     .
(grouped)   .

38.5

43.9

41

44.3

38.2

38

42.8

33.3

15.7

11.2

9.7

13.8

7.7

6.9

6.5

8.4



Figure 49

		1 - 10		1 - 10		1 - 10		1 - 10

		11 - 50		11 - 50		11 - 50		11 - 50

		51 - 250		51 - 250		51 - 250		51 - 250

		251 - 1000		251 - 1000		251 - 1000		251 - 1000

		over 1000		over 1000		over 1000		over 1000



1997

1998

1999

2000

Percentage of responses

Figure 49 
       Number of staff located in Hong Kong     .

17.1

23.3

24.3

23.2

20

14.4

16

16.6

21

24.5

23.4

20.3

25.1

21.5

23.4

23.2

16.8

16.3

12.9

16.6



Figure 44

		yes

		no

		don't know



n =485

Percentage of responses

Figure 44 
   Sending direct marketing e-mails to individuals       . 
           over the Internet ?  .       .

5.8

87.4

6.8



Chart1

		48.4

		26.6

		23.4

		22.4

		21.1



閉路電視

使用電腦監察系統

瀏覽互聯網監察系統

電話監察系統

電子郵件監察系統

回應平均值

圖表六
機構在工作地點安裝的監察系統



data for du charts

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

				48.4						Closed circuit TV		48.4

				26.6						Computer use		26.6

				23.4						Web-browsing		23.4

				22.4						Phone		22.4

				21.1						E-mail		21.1
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3.6

		No, no such website will be set up in the near future		No, no such website will be set up in the near future

		No, but such website is under planning / being set up		No, but such website is under planning / being set up

		yes		yes

		don't know		don't know



1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 40
     Have a website for general access    . 
     by public / customers ? .

33.4773218143

20.6

13.6069114471

16.7

49.6760259179

60.8

3.2397408207

1.9



figure 41

		yes		yes

		no		no

		don't know		don't know



1999 (n=230)

2000 (n=295)

Percentage of responses

Figure 41
     Collecting personal data on-line ?    . .

20.4

26.8

73.5

65.8

6.1

7.5



Figure 42

		providing information & services directly asked for

		building up a data base for future contact

		customer service administration

		completing financial transactions

		research / statistical analysis

		satisfying legal requirements

		others

		don't know



n = 79

Percentage of respondents

Figure 42 
        Purposes for collecting personal data on-line ?    .   .       .

84.8

27.8

27.8

24.1

24.1

11.4

13.9

3.8



Figure 43

		privacy policy statement		privacy policy statement

		PIC statement in on-line personal data collection forms		PIC statement in on-line personal data collection forms

		neither of the above		neither of the above

		don't know		don't know



1999 (n=47)

2000 (n=79)

Percentage of respondents

Figure 43
     On-line statement(s) provided in 
          organizational websites for general access ?   . .

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



3.6(ii)a old

		yes		yes

		no		no

		don't know		don't know



not used

1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 3.6(ii)a
     Sending direct marketing e-mails to individuals    .    . 
over the Internet ? .

4.7516198704

5.8

82.0734341253

87.4

13.1749460043

6.8



3.6(ii)b not used

		yes (among those having websites for general access)		yes (among those having websites for general access)

		yes (among those collecting personal data on-line)		yes (among those collecting personal data on-line)



n = 230

n = 295

n = 47

n = 79

not used

1999

2000

Percentage of responses

Figure 3.6(ii)b
         Sending direct marketing e-mails to individuals    . 
       over the internet ? (sub-group differences) .

9.6

8.5

21.3

21.5



3.6(ii)c not used

		option1: "opt-out" option provided		option1: "opt-out" option provided

		option2: direct marketing e-mails sent only to "opt-in" individuals		option2: direct marketing e-mails sent only to "opt-in" individuals

		neither of the above		neither of the above



not used

1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 3.6(ii)c
Options provided 
     when sending direct marketing e-mails    .
to individuals over the Internet 
(excluding "don't know") .

59.1

74

31.8

44.4

31.8

7.4



Figure 45

		"opt-out" option only		"opt-out" option only

		"opt-in" option only		"opt-in" option only

		both options		both options

		neither of the options		neither of the options



1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 45
Options provided 
        when sending direct marketing e-mails   .   . 
to individuals over the Internet
 .

36.4

48.1

9.1

18.5

22.7

25.9

31.8

7.4



3.7(i)a

		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO

		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business

		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image

		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(i)a 
    Benefits of a selective data user registration system   .    .

12.8

59.6

23.9

3.3

0.4

13

55.9

27.4

2.9

0.8

11.1

55.7

28.9

3.3

1

9.9

55.5

30.9

2.9

0.8



Figure 46

		ensure compliance with the PDPO

		increase consumer trust & confidence in the business

		enhance corporate image

		encourage openness & transparency



2000

Percentage of responses

Figure 46 
Benefits of a selective data-user registration system:      .     
           strongly agree / agree   .       .

72.4

68.9

66.8

65.4



3.7(ii)a

		credit bureaux		credit bureaux		credit bureaux		credit bureaux		credit bureaux

		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data

		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data

		debt collection		debt collection		debt collection		debt collection		debt collection

		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards

		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance

		organizations like yours		organizations like yours		organizations like yours		organizations like yours		organizations like yours



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(ii)a
    A data user registration system
             would be particularly relevant to:       .

28.9

45.8

23.3

1.6

0.4

21

49.7

26.2

2.7

0.4

24.1

45.4

28

2.3

0.2

27

42.3

28

2.3

0.4

18.8

43.7

34.4

2.7

0.4

10.1

36.1

46.4

6.8

0.6

6

27.8

48.7

15.5

2.1



3.8(i)a

		social services

		government departments

		medical / dental clinics

		hospitals

		education

		banks / finance companies

		hotels

		direct marketing / publishing

		insurance

		retailing

		ISP

		medical laboratories

		travel agents

		telecommunication / paging

		solicitors / lawyers

		property / car park management

		public utilities

		accounting

		airlines

		employment agents

		real estate agents

		mass media

		others



Figure 3.8(i)a
      Sectoral distribution of respondent organizations     .        .

direct marketing  3.9%

hotels  4.1%

airlines  1.4%

accounting  1.4%

public utilities  1.6%

property management  1.6%

solicitors / lawyers  1.9%

employment agents  1.2%

real estate agents  0.8%

mass media  0.6%

others  4.5%

telecommunication  2.1%

travel agents  2.3%

medical laboratories  2.3%

insurance  4%

retailing  3%

ISP  2.3%

13.4

12.2

11.5

9.5

7.6

7.4

4.1

3.9

3.5

2.7

2.3

2.3

2.3

2.1

1.9

1.6

1.6

1.4

1.4

1.2

0.8

0.6

4.5



Figure 47

		credit bureaux

		websites collecting personal data

		organizations maintaining public registers of personal data

		debt collection

		organizations issuing smart cards

		organizations operating workplace surveillance

		organizations like yours



Percentage of responses

Figure 47
   A data user registration system 
              would be particularly relevant to:   .       .

74.7

70.7

69.5

69.3

62.5

46.2

33.8



Figure 48

		social / education / medical		social / education / medical		social / education / medical		social / education / medical

		business		business		business		business

		government / public utilities		government / public utilities		government / public utilities		government / public utilities

		direct marketing / others		direct marketing / others		direct marketing / others		direct marketing / others



1997

1998

1999

2000

Percentage of responses

Figure 48 
  Sectoral distribution of respondent organizations    .     .
(grouped)   .

38.5

43.9

41

44.3

38.2

38

42.8

33.3

15.7

11.2

9.7

13.8

7.7

6.9

6.5

8.4



Figure 49

		1 - 10		1 - 10		1 - 10		1 - 10

		11 - 50		11 - 50		11 - 50		11 - 50

		51 - 250		51 - 250		51 - 250		51 - 250

		251 - 1000		251 - 1000		251 - 1000		251 - 1000

		over 1000		over 1000		over 1000		over 1000



1997

1998

1999

2000

Percentage of responses

Figure 49 
       Number of staff located in Hong Kong     .

17.1

23.3

24.3

23.2

20

14.4

16

16.6

21

24.5

23.4

20.3

25.1

21.5

23.4

23.2

16.8

16.3

12.9

16.6



Figure 44

		yes

		no

		don't know



n =485

Percentage of responses

Figure 44 
   Sending direct marketing e-mails to individuals       . 
           over the Internet ?  .       .

5.8

87.4

6.8
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		84.3

		72.2

		54.9

		39

		2.9



因信用咭資料被截取而引致金錢損生

個人資料被第三者濫用

不清楚互聯網上賣家的背景

引來更多直銷活動

其他

回仕應平均值

圖表三
在互聯網上購物擔心的原因



data for du charts

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

				84.3						Closed circuit TV		48.4

				72.2						Computer use		26.6

				54.9						Web-browsing		23.4

				39						Phone		22.4

				2.9						E-mail		21.1
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圖表1
各項社會政策的重要性
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		2.3(i) sorted		1997		1998		1999		2000

		空氣污染						8.30		8.21

		失業		7.95		8.42		8.75		8.10

		私隱		7.64		7.63		7.58		7.63

		食物衛生								7.37

		醫療服務				7.46		7.40		7.26

		老人護理								7.25

		性別歧視		6.44		6.80		6.66		6.79






